freal
FREALIES 101

YOUR GUIDE TO THE F’REAL CONSUMER.
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I get h(ft at work, so | get freal milkshakes have my
2 to 3 f'reals every day. "2 heart. They are sooo good
and trendy too.

[ grew up on freal. Now I'm a

grown man happy as a clam #~  I've been drinking freal
whenever | find one. ) for a solid 10 years.
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